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Press release

July 29, 2003

VYNU TO INCREASE ITS 28% INTEREST IN ROMANIAN DIRECTORIES COMPANY
PAGIN! AURII TO 85%

Haarlem, The Netherlands - VNU nv today announced that its business group VNU
World Directories has reached an agreement to increase its interest in the Romanian
directories company Pagini Aurii from 28% to 85% for USD 24 million. Pagini Aurii sa,
based in Bucharest, is the leading telephone directories publisher in Romania.

Pagini Aurii started its operations in 1998 in cooperation with the other major
shareholder, Romtelekom. It publishes 41 directories ("White Pages' and 'Yellow Pages')
with an annual circulation of over 2.0 million copies. The company also distributes its
directory information via the Internet and CD-ROM. Pagini Aurii currently employs

280 people.

Ed Penninx, CEO of VNU World Directories, said: "This transaction is consistent with
VNU's strategy and demonstrates VNU’s ongoing commitment to solidifying its market
leading positions in the worldwide directories businesses. Pagini Aurii is a solid growth
company in Romania and fits well within the strategic framework of VNU."

The transaction has been submitted for approval to the relevant Romanian authorities.

VYNU

VNU is a global information and media company with leading market positions and
recognized brands in marketing information (ACNielsen), media measurement and
information (Nielsen Media Research), business information (Billboard, The Hollywood
Reporter, Computing, Intermediair) and directory publishing (Golden Pages).

VNU is active in more than 100 countries, with headquarters in Haarlem, The
Netherlands and New York, USA. The company employs 38,000 people. Total revenues
amounted to EUR 4.3 billion in 2002. VNU is listed on the Euronext Amsterdam

(ASE: VNU) stock exchange.

For more information, please visit the VNU website at www.vnu.com

Press contacts Koen van Zijl telephone + 3123546 3935
Investor relations Rob de Meel telephone + 3123546 36 00
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VNU is a global informaticn and media company with leading market positions
and globally recognized brands in four core segments: marketing information,
media measurement and information, business information and directory
publishing. The company’s ‘must have’ business-to-business information and
industry expertise combine to make businesses smarter all over the world.

—=

ﬁ VNU is the world’s leading market research company. We measure retail sales of consumer
packaged goods, and study consumer attitudes and behavior to give our clients a

competitive edge in today’s fast-moving, complex marketplace. Our vast store of retail and
consumer information, combined with our advanced analytical capabilities, yields valuable
insights that help clients improve brand performance, develop and launch new products,
and identify new marketing opportunities.

VNU is also the world's leading provider of media and entertainment information.

We measure audiences for television, motion pictures, radio, print, the Internet, and other
major media; track CD, video, DVD and book sales, and monitor where and how
advertising money is being spent. Using this information, our software and solutions help
media owners, agencies, advertisers and retailers plan and optimize their marketing
activities.

E VNU Business Information delivers news and vital information to help busy professionals
stay on top of industry issues and make critical business connections. In the Unites States and
Europe, we offer more than 140 print publications, 150 trade shows and other business
events, and numerous websites, each targeted to specificindustry groups.

. VNU World Directories helps businesses — large and small — to connect with customers.
We offer information and advertising through 150 telephone books and 'yellow’ pages

directories in seven countries. These directories are available in print, on-line and in

mobile formats, giving millions of people access to their local marketplace.
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More than five years ago, we set out to transform VNU. Back then, we were
primarily @ media and publishing company, with limited gecgraphic reach and
a focus on consumer information.

Today, VNU is, Tirst and foremost,

a business intformation company

Our portfolio now features some of the strongest brands in marketing and media
information, and our media assets — which include trade magazines, websites, trade shows
and directories — are also leaders in their fields.

Transformed over the last five years, VNU has become a global provider of ‘must have’
business information, the kind of information companies rely on to run their operations and
make better decisions every day.

Our major objective is to create new and more profitable products and services that deliver

even more insights, value and solutions to the industries we serve.

VNU, with its rebalanced portfolio of leading information

and media brands, delivered strong results in 2002,
demonstrating that our transformation strategy is successful

and that our game plan is working.
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VNU Marketing Information contributes to its clients’ success
worldwide by providing a better understanding of their markets.
ACNielsen, which offers services in more than 100 countries, is the
cornerstone of VNU's Marketing Information operations.

Our clients rely on ACNielsen’s market research, analytical tools
and professional services to evaluate their competitive
performance, uncover new opportunities and raise the profitability
of their marketing and sales campaigns. In short, ACNielsen
answers such fundamental questions as: What is happening in the
marketplace? Why is it happening? What is likely to happen next?
What is the best route to growth?

Retail Measurement services generate the bulk of the Marketing
Information group revenues. These syndicated services provide
essential information on competitive sales volumes, market shares,
distribution, pricing, merchandising and promotional activities to
manufacturers and retailers of fast-moving consumer goods. Sales
information, captured by checkout scanners or through in-store
audits, is gathered from stores in more than 80 countries.

ESEA]
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‘The Operating Leading Edge program integrates many
essential elements of our business across Europe. Together,
these provide unique technological and service advantages,

helping our clients make better marketing decisions’

I:\ Martine Rooselaers
Head of Client Service Transition - ACNielsen Europe




Tim Kregor EVP Product Management, Strategy &
Research - Spectra Marketing

‘Innovation supported by integration is the key to success
for Spectra Consumer Mix Modeling. We add insights
on the behavior of consumers to traditional total market

findings. This requires superior store-level data that

ACNielsen contributes’

ACNielsen’s worldwide Consumer Panel services provide marketers with key consumer
insights in 22 countries, capturing actual consumer purchase information for over 155,000
households. The service provides insights into buying behavior across every outlet, from
warehouse clubs to convenience stores and from supermarkets to mass merchandisers. The
Consumer Panel in the United States, called Homescan, consists of approximately 61,500
households that use in-home hand-held scanners to record every bar-coded item purchased.

We offfer insight in

CONSUMer benavior

Customized Research services, available in more than 60 markets, many of them in Asia
Pacific, deliver information and insights about consumer attitudes and purchase behavior.
Information is gathered through surveys, personal interviews, focus groups and on-line
methodologies. ACNielsen BASES is the world’s leading provider of pre-market consumer
insights for marketers of consumer packaged goods.

Modeling & Analytics services transform basic information into advanced insights. These
services deliver strategic and tactical recommendations that enable clients to optimize
pricing, promotion, product mix, and media spending, among other marketing activities.
Claritas provides Precision Marketing information. The company helps advertisers to
determine certain characteristics of their potential and existing customers, for example,
where they live and shop, what they buy and how best to reach them.

Spectra Marketing Systems provides manufacturers, retailers, and brokers in the consumer
goods industries with consumer segmentation, data integration and retail intelligence.
Trade Dimensions serves over 90% of the consumer packaged goods industry.

Its directories and data services provide information used for locating stores and planning
retailing environments. O
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Marketing Infermation
Retal! Measursment ACNielsen, TDLinx
Consymer Panel Researdh Homescan, BASES, Claritas
Custonmizee Research ACNielsen, BASES, Market Decisions
Mecdeling ¢ Analyties 7 Other Homescan, Spectra, Claritas, BASES, TDLinx

Media Mezsurement & Infermatien

Nielsen Media Research

Internet Measurement NetRatings
I Ertereinment infermetien Nielsen EDI, Nielsen NRG, Nielsen BDS, Nielsen VideoScan, Nielsen BookScan,

Nielsen SoundScan

Media Seludiens SRDS, Interactive Market Systems/MediaPlan, Marketing Resources Plus (MRP),
Scarborough Research, PERQ/HCI ‘

Business Infermation =~ = = VU Saslnas

Trade magezines VNU Business Publications VNU Business Publications
USA UK, The Netherlands, Belgium,
Germany, Spain, France, Italy
Gruppo Pubbilicita Italia

Publicaciones Profesionales

Tracle shews VNU Expositions Learned Information, imark
Bias Group

Jaarbeurs Exhibitions & Media

On-ine publicaticns VNU eMedia & Information VNUnet; the other on-line activities
Marketing are integrated into the

VNU Business Publications units

Belgium, Portugal, Ireland, South Africa, Puerto Rico, Romania, Netherlands

Belgium, Portugal, Ireland, South Africa, Puerto Rico, Romania, Netherlands

Cr-ire Belgium, Portugal, Ireland, South Africa, Puerto Rico, Romania, Netherlands

amices Belgium, Portugal, reland, South Africa, Puerto Rico
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D VNU is the global leader in Media Measurement, Internet
Measurement, Entertainment Information, and Media Solutions.

Nielsen Media Research is the world’s leading provider of Media
Measurement and related services. In the United States, we
estimate television audience size and demographics and report this
and related information to a diverse client base that includes
advertisers, advertising agencies, broadcast and cable networks,
program syndicators, cable operators, and television stations.



Outside the United States, we offer a full range of services,
including television and radio audience measurement, print
readership and customized media research services.

Nielsen Media Research is also the global leader in advertising

information services. The company measures advertising

expenditures, media placement and creative content in more than
30 of the world’s leading advertising markets. Through a network
of affiliates, coverage is extended to more than 70 countries,
representing 85% of the world's advertising spending.




Through a 65% interest in NetRatings, VNU is the leading global source of information on
Internet usage and behavior, measuring over 70% of the world’s Internet population. These
services are marketed under the Nieisen/NetRatings brand.

VNU's Entertainment Information services play a vital role in the motion-picture, home
entertainment, music and publishing industries. Nielsen EDI, based in Hollywood, tracks
box-office receipts from more than 50,000 movie screens in 14 markets, making it the
leading provider of box-office information for the worldwide motion-picture industry.
Another unit, Nielsen NRG, is Hollywood's leading market research and consulting firm,
while the Nielsen ReelResearch business tests TV program and advertising material. Nielsen
Broadcast Data Systems (BDS) is the leading provider of Music Airplay Monitoring services
for the broadcast-music industry, tracking US and Canadian radio stations.

In the area of retail information, Nielsen SoundScan, Nielsen VideoScan and Nielsen
BookScan provide services that track and report retail sales of audio and video
entertainment products and books, respectively, to determine market shares and
competitive merchandising activity.

We offer insight
N Mmedia choices

The Media Solutions division offers a complete range of software, systems and tools for
analyzing advertising data and planning media campaigns. The division includes SRDS, the
leading provider of media rates and data to the US advertising industry; Interactive Market
Systems (IMS), a leading provider of software solutions for media planning and analysis;
Marketing Resources Plus (MRP), a provider of integrated broadcast and print planning and
buying systems; PERQ/HCI, which provides media research and software analysis tools to the
pharmaceutical industry; and Scarborough Research, the leading US provider of local
market consumer information.

Malcolm Spry

l EVP Group Operations - VNU Media Measurement & Information

The integration of ACNielsen Media International
and Nielsen Media Research, two long-separated corporate
siblings, created a global leader in media measurement.

It has enabled a consistent approach to technology and

systems development worldwide’
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P VNU is one of the largest providers of integrated business-to-

business information. The group conducts business in seven
European countries, the United States and Brazil. Connecting
customers — buyers, sellers, subscribers and attendees —in a variety
of industries, we provide news and business expertise through
printed trade magazines and annual directories, via the Internet
and through direct personal contact at trade shows and related
exhibitions and conferences.

Revenues from publishing activities consist principally of revenues
from advertising, conferences, licensed content, subscriptions and
single-copy sales.

Trade publications such as Successful Meetings in the United States
and Computing in the United Kingdom generate virtually all of
their revenues from advertising in their publications, which are
distributed by controlled circulation (free of charge) and targeted
at niche markets. Other trade publications such as The Hollywood
Reporter in the United States and Computeractive in the United
Kingdom rely on revenues from direct sales, as well as annual
subscriptions from industry participants.

We receive virtually all of our trade show-revenues from the sale of
booth spaces, attendee registration fees and sponsorship revenues.
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"Working closely with the Marketing Information companies enables our
Retail & Food publications to provide readers with ‘must have’, exclusive
editorial content to better run their businesses, while our Marketing

Information units gain strategic, high-profile media exposure’

Don Longe
Associate Publisher/Editor-in-Chief of Retail Merchandiser




VNU Business Publications USA publishes 56 magazine titles. These magazines reach 1.8
million business people. Well-known periodicals include Billboard, Adweek, Architecture,
Commercial Property News, Hospitality Design, Successful Meetings, Business Travel News,
Restaurant Business, and National Jeweler.

VNU Business Media Europe is one of Europe’s leading IT publishers with magazines that
target both the business and the consumer reader. We publish approximately 70 business
publications, which cover a range of subject areas, including computer information,
electronics, finance, management and career development. Leading business publishing
titles are Intermediair (career development), Computable and Management Team in The
Netherlands, Computing, IT Week, Accountancy Age and Computeractive in the United
Kingdom, and PC Professionell in Germany.

Juliet Parker

Director European Publishing Unit - VNU Business Media Europe

‘We developed a radically new, integrated and agile
approach on publishing IT specials. Qur locally-supported,
central publishing unit now produces high-value, [ow-cost

content just once, publishing it simultanecusly in seven

European countries under different VNU-brands’

Exhibitors at our 52 trade shows include manufacturers and suppliers of a wide range of
products and services. Attendees are principally comprised of retailers, distributors and
large-volume end users of exhibitors’ products and services. VNU Expositions’ trade shows
facilitate the buying and selling of existing products and the promotion and launch of new
products. Its conferences deliver must-have business information and networking
opportunities to industry leaders and decision-makers.

VNU eMedia & Information Marketing manages the websites, electronic products, digital
assets and audience marketing of the print publications in the US. More than 180 electronic
products are produced. O




VNU World Directories produces business and residential telephone
directories in print, cd-rom, and on-line formats. The Directories
group is the market leader in each of the seven countries where it is
present. The audience for these directories is highly attractive to
local and national advertisers.

Primary products include 'yellow pages’ classified directories,
‘white pages’ alphabetical telephone directories and business-to-
business directories. In addition, the group offers various electronic
and other directory products including directories on ¢d-rom,

directories on the Internet, operator-assisted audio directories,
printed fax directories and tourist/visitor directories.

lan Byrne
Managing Director Golden Pages
‘Golden Pages clearly benefits from being fully owned
by VNU. We now have access to considerable benchmarking
and industry expertise. We can also provide our people

with opportunities for international exposure and further

career development’




business directories resident al on-line directaries

phonebooks

With recognized brands such as Golden Pages, Gouden Gids,

Pages d'Or, Paginas Amarelas and Pagini Aurii, and an extensive
sales and marketing network, VNU World Directories is a leading
directory company in Ireland, The Netherlands, Belgium, Portugal,
Puerto Rico, South Africa and Romania. The individual companies
of VNU World Directories are organized by country because of

the local nature of their business and the specific relationships they
hold within their markets.

The group derives the major proportion of its revenues from
advertisements in its print directories. Many advertisers see
directory advertising as a necessary feature of their marketing

campaign, and consider it ‘'must have’ exposure for their businesses.

This loyal advertiser base historically has annual renewal rates of
75% to 85%.

The Internet is of critical importance to the future growth and
development of this business. Growth can be best achieved by
enlarging the footprint in both mature and emerging markets, and
by leveraging synergies between print and on-line formats. __
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Merketing infermadion
ACNielsen

ACNielken Retall Measurement
ACNislsen Consumer Panel
AcNielken Customized Research
ACNiclsen BASES

1

Spactra Marketing Systems
Tracke Dimensions

Claritas (USA)

Claritas (Eurepe)

Selucient (36%)

Mecha Messurement & lnfermetien
Medie Measurament
Nielsen Media Researeh

i

intenneydMeastienient
NetRatings (65%)

Nielsern Broadkast Data Systeams (BBS) :
Nielsen Retall Enteriainment Informatien |
Nielsen National Research Group (NRE) |
Niclsen Entertainment Marketing {
Selutions ((EMJSD ‘

|

Interactive Market Systems (MS)
Marketing Resouress Plus (MRE)

Perg/HCl Reseanch

Scarlberough ﬂe@g@am (@9%) ;
SRBS : :
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YU Business Media Europe |
YU Business Publications in Belghumm, |
France, Germrany, iely, Spain, !

l

BIAS, Imark Communications, Learned
Infermetion,

Jaarbeurs Exhibitiens @ Media (50%)

Premedia i
Gouden Glgs :
Golelsn Pages ;
Pagines Ameralas (75%)

* Verlzen Infermation Serviess (40%)
= Telzom Directory Services (33%)
Pagint Aurl (28%)

Market research and market analysis
based on retail information, consumer
behavior, consumer profiles, test
marketing

Marketing support services including
geodemographic information, lifestyle
data of demographicaily balanced
households, data analysis of client
databases, consumer segmentation and

targeting capab|lmes database marketmg

In the United States: television ratings and

competitive advertising intelligence;
outside the US: television and radio
audience measurement, advertising

information services, print readership and

customized media research services

Internet measurement and analysis

Entertainment information including
daily motion-picture box office results,
information on music programming,
‘point-of-sale’ data of music, video/DVD
and book retail sales and bibliographic
data, creative testing of film, TV
programming and advertising materials,
on-line research services

Media information including advertising
expenditures, circulation figures, media
planning and buying systems and
software, healthcare data,
local/regional/national consumer
information

Business magazines, trade shows and
conferences, sales and marketing,

advertising, entertainment, music, design,

training, incentives, food and beverages,

gifts and merchandise, sports and apparel,

jewelry, real estate and construction, and
travel; these businesses are supported by
comprehensive on-line and information
marketing services

Business and special interest magazines,

trade shows and conferences and
electronic information on information
technology, recruitment market,
management, media & marketing,
finance, engineering, fashion, process
automation, construction, chemical
industry, agro & food industry

Telephone and business directories,

information services, Internet directories, |
hosting of websites and virtual web shops |

ACNieken, Scantradk, M@M‘z@’ma@ﬁ Rl
Medkeling & Analyties, KnevwledgeWerls,
Spaceman, Priceman, Hemesean, Mm\@ﬂg
BASES, ACNielsen Merket Decisions, AlNieken
A@m@@ @m@@@@ Business Planner, Sales
Management Planner, ACNeken Consult,
ACNielksen O@u*mo/ AcNielken Winnlng Brands,
ACNieken eQ

Indes,

Cllarites - PRIZO, (Merk, ConsumerPeint,
BusinessPoint, Specirs - InfiNet, Advantage,
Enlighten, Trade Difensions - TDLinx

Nielen Media R@@@@mﬂm People Meiers, G
Explorer end Galary Nevigater, NPOWER,
MarketBreaks, sVIO, Ster, Monttor Plus, ...
Ad*Views, AdEx Internationsl, MediaPi, TVR, -
A Dynamiz, Cablat Asle, Media Inder, Panerama

Famy

@ Hiee Flash Eﬁg@v@g Online @@F‘}O) Robo A&R
Insight, FilmSoures, CINESYS, BDS Realiime Sults,
Whitaker Bealks in Print, Teledrdering, Market
Navigater.

%@r‘@ﬂ@@a Pmn“ﬁﬁu@u ammm WMeeieflan, Wb,
_Advertising Souree, Online Planning System,

Internationsl Medie Guiskes, S@ao&m@u@@ @%
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y News, W@wm& Business, Convenienes
&m News; Expesitions events: GlebalShep.. ..
Jewelers off America Shaw, Kitdhen & Batin

Inglustry Show, Hespitality Design, Medirads, - -
SholWast, Outdenr Retaiies, Action Spors Retelier

Magezine brands: Acceuntancy Age; Intermedials,

__Menagemeni Team, Computing, Computable,

Compuieraciive, Computer ldea, Cormputer
Mageaine, IT Weelk, CRN, PC Adtual, PCM,
PCMagazing, PC Prefemsionsll, BC Expert, Persera)
Computer World, SYM, SYIM M, Eletirenics Oggl,
Autemezione Oggh, Pulbbliehs Kalis, Anundies,
et Expesitions evenis: BIAS, Construetien Feir,
WY, Byl & Micresletirenics, Seftwerld,

Projeciweriel, Project Leadership Conferenes

Gouden Gids, Pa@@ss drQr, Gelden Pages, Pagings
Arnarelas, Pagint Auri




Manufacturers and retailers of fast-moving
consumer goods (FMCG), department stores, |
supermarkets, financial services, automotive, !
travel, computers, telecommunications,
utilities, information technology, marketers,
advertisers, media companies,
pharmaceutical and related healthcare
industries, mail-order companies, charities,
durables
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EUR 7,979 ﬁﬂﬂﬂﬁ@w’a 4% o 28,79% employees = 56%

Advertisers, advertising agencies, media
planners, programmers, government
agencies, media companies, broadcast
television networks, cable networks, cable
operators and satellite services, radio
broadcasters, newspaper and magazine
publishers, outdoor advertising, and Internet |
companies :

Advertisers, advertising agencies, media
companies, content publishers, financial
services, Internet marketers

Motion-picture studios, theatrical marketing, |
distribution, production, home :

entertainment, motion-picture distributors,

music labels, radio broadcasters, | %%’“Qgg%ggg ; {}
music/video/DVD/bocok retailers, book : OO0 v
publishers, libraries, TV program developers, ‘ éd

advertisers

companies, radio and TV stations,

pharmaceutical and related healthcare !
industries, sports teams/leagues, newspapers, |
Internet companies :

i

|

|
Advertisers, advertising agencies, publishing .

BUR 7,032 milliler = 24% 7,834 employees = 27

Professionals and advertisers in the fields of
film, music, entertainment, architecture,
photography, marketing, advertising,
healthcare, incentives, training, sportsand |
sports ciothing, jewelry, gifts, real estate and |
construction, travel, food and beverage |

Professionals and advertisers in the fields of
information technology, career, ;
management, finance, engineering, process
automation, media & marketing, fashion,

construction, chemical industry, agro & food

technology
| o -
| EuR77S milllon = 16% 2,863 employess = 8%
! ~
! Y
Advertisers with small and medium-sized ‘ 880UOOOOOO @@

businesses
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VNU believes in sustainability - both in its financial performance and in its
relationships with key stakeholders. We aim to deliver high-value products to
our clients and seek mutual benefit in our business relations, deliver
consistent, profitable growth to our shareholders, and remain a good
employer for our people.

With operations in some 100 countries worldwide,

VNU is very much part of society

Our information products and services make VNU a vital part of several business value
chains, and contribute to the sustainability of our clients’ businesses. in a broader sense, our
information and services make an important contribution to the economic and social
development of local and global communities. We aim to achieve sustainable growth for
VNU and the industries we serve, even as we strive to minimize the impact of our operations
on the environment.

Social and environmental responsibility has always been an implicit part of VNU's activities.
With operations at 250 sites in some 100 countries worldwide, VNU is very much part of
society, and must behave in a socially responsible manner. We realize that public acceptance
of our activities is necessary for our long-term success. In this regard, it is essential that our

Business Principles are clearly visible to all our stakeholders.

VYNU’s eight principles on Business Integrity, Privacy, Openness,
Stakeholder value, Our people, Labor conditions, Environment,

and Society address the main issues concerning the company’s

\ sustainability.




l.. AMOUNTS X 1 MILLION
Total revenues

Total operating income
Cash earnings*

Cash earnings per share (x1)

usp
3,996
713
423
.71

* earnings before goodwill amortization, impairment charges and extraordinary items

EUR
4,275
765
452
1.83

Figures per group

]

Marketing Information

Media Measurement
& Information

[

D Business Information

Directories

Employees 2002

Number of full-time employees at year-end is
37,590 {incl. proportionaf number at our 50% owned
joint ventures)

O Marketing Information
Media Measurement
[ & information

D Business Information

Directories

The Americas
Europe, Middle-East, and Africa

] Asia Pacific

M

Male

C Female

Tote!
o 12% N
AN ~
31%
: N 2%
1% 5%
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N 6%
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Check www.vnu.com for the latest information about VNU

VNU Corporate Communications / investor Relations
Ceylonpoort 5-25, 2037 AA Haarlem, The Netherlands
telephone +31 23 546 36 00/ e-mail: vnupr@hg.vnu.com
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